In this study, it was aimed to examine practically the relationship of variables with each other which cause personal happiness by using 2007-2013 data of Turkish Statistical Institute (TSI). Data acquired from this study was analyzed with E-Views 8.0 program. As a result of regression and correlation analyses, factors affecting workforce at the most were determined. At the end of the study, it was tried to determine positive and negative relationships among hope rate, happiness rate, love, success, business, trip, entertainment, sports and cultural activities, relative and friend visits and business trips (conference, meeting, duty, etc.) which cause happiness in youth employment. 
INTRODUCTION
Youth which is seen as the summer of life and in which an individual experiences intensive changes biologically, physiologically and psychologically has a significant place in lifetime. Indeed, the most important and effective period of lifetime is youth. Youth is the period when human body is in its most energetic, active and idealist, therefore the most fruitful form. A society that gives importance to its youth, equips it with all kind of knowledge, skill and ability will have a bright future, as well (Cirit, 2008) . Especially enabling employment of the youth possesses social and individual importance.
Although loss of income which is the economic effect of unemployment on an individual can be compensated to some extent with ways such as unemployment insurance and helping each other within the family, it is stated that social effects of unemployment such as hopelessness, fear, lack of confidence and poverty are permanent (Ataman, 2000) . From this point of view, it should be emphasized that social outcomes of youth unemployment are much more important than its economic outcomes. Youth unemployment should be accepted as a problem which affects lives of youth and future of countries negatively, whose damages cannot be compensated and therefore which is compulsory to solve (Erdayı, 2009) .
Employment is a determinant force shaping personality of an individual as well as being a social need (Lukowsk, 2004) . Unemployment bears economic outcomes in terms of an individual and society and it also has some physiological and social effects on those who are unemployed and on their families (Güney, 2009 ).
Studies show that there is a relationship between unemployment and social disorders such as divorces, use of alcohol and drugs, committing crime and suicides as well as experiencing health problems (Güney, 2009) .
For example, a study indicates that increase of unemployment for any reason increases crime rate, as well (Cömertler, 2007) .
The youth brings energy, skill and efficiency to economies and lays the foundation of future development (ILO, 2008:2) .
Employment of the youth who possesses the necessary knowledge, ability and skill with convenient job opportunities can enable them to be more hopeful and happy individuals in the future.
Happiness level of a person can be qualified as how much that person evaluates his/her total life quality as positive in general (Bülbül and Giray, 2011) . In this situation, life standards of an employed young person will change and he/ she will be happier by evaluating his/her total life quality as more positive. Özet : 2012-2014 Yılları arasındaki TUİK verileri kullanılarak hazırlanan bu çalışma, sanayi ve konutlarda kullanılan doğalgaz ile elektrik tüketiminin istatistiksel olarak analiz edilmesi şeklindedir. Farklı analiz teknikleri kullanılarak hazırlanan çalışmada ANOVA modeli uygulanmıştır. Ayrıca hipotez testleri uygulanarak araştırma daha kapsamlı hale getirilmiştir. Sanayi ve konutlarda tüketim aralıklarına göre elektrik ve doğalgaz fiyatlarının tespit edilmesi yönünde hareket edilmiş olup, yapılan istatistik bulgulara göre de sonuca gidilmiştir. Elde edilen bulgular sonucunda; sanayi sektörü için tüketim aralığı arttıkça, elektrik ve doğalgaz fiyatlarının genel seviyesinde düşüş gözlendiği sonucuna varılmaktadır. Sonuç olarak tüketim aralığı Kw cinsinden yükseldikçe, fiyatlarda da azalma meydana gelmektedir.
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Aim, Scope, Method
This study aims at examining practically the relationship of variables with each other which cause personal happiness by using TSI data.
Variables were determined for the period between 2007 and 2013.
Data Analysis
Data acquired from this study was analyzed with E-Views 8.0 program. As a result of regression and correlation analyses, factors affecting workforce at the most were determined. 
Hypotheses of the Study

IMPLEMENTATION and ANALYSES
Summaries of Variables
• HAPP: Happiness rate among adults
• HOPE: Hope rate among adults
• LOVE: Love as the source of happiness
• SUCC: Success as the source of happiness
• JOB: Job as the source of happiness
• ENT: Trip, entertainment, sports and cultural activities
• REL: Relative and friend visit
• BUSS: Business (conference, meeting, duty, etc.)
CORRELATION ANALYSIS
H0: There isn't any relationship among variables.
Results regarding the conducted correlation analysis are shown below.
• There is a positive high relationship between happiness level and hope level, a high relationship between happiness level and love, a high relationship between happiness level and success, a medium relationship between happiness level and job, a medium relationship between happiness level and entertainment trips, a negative medium relationship between 
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• There is a high relationship between hope level and love, a high relationship between hope level and success, a low relationship between hope level and job, a medium relationship between hope level and entertainment trips, a medium relationship between hope level and relative visits, a medium level relationship between hope level and business trips.
• There is a high relationship between love and success, a low relationship between love and job, a medium relationship between love and entertainment trips, a medium relationship between love and relative visits, a high level relationship between love and business trips.
• There is a high relationship between success and job, a high relationship between success and entertainment trips, a high relationship between success and relative visits, a high level relationship between success and business trips.
• There is a medium relationship between business trips and entertainment trips, a medium relationship between business trips and relative visits, a high level relationship among business trips.
• There is a high relationship between entertainment trips and relative visits, a high level relationship between entertainment trips and business trips.
• There is a high level relationship between relative visits and business trips. 
REGRESSION ANALYSIS
H0: There isn't any relationship between happiness level among adults and other variables.
When the regression analysis in which happiness level among adults and other variables were examined all together was observed, the following results were acquired:
• When hope level increases one unit, happiness level increases 0,62 units.
• When love level increases one unit, happiness level increases 0,63 units.
• When success level increases one unit, happiness level increases 1,33 units.
• When work level increases one unit, happiness level increases 0,24 units.
• When entertainment trip level increases one unit, happiness level increases 16 units.
• When relative visit level increases one unit, happiness level increases 2,43 units.
• 
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When the regression analysis in which hope level among adults and other variables were examined all together was observed, the following results were acquired:
• When love level increases one unit, hope level increases 0,43 units.
• When success level increases one unit, hope level increases 0,14 units.
• When work level increases one unit, hope level increases 0,98 units.
• When entertainment trip level increases one unit, hope level increases 16 units.
• When business level increases one unit, hope level increases 0,31 units. H0: There isn't any relationship between love and other variables.
When the regression analysis in which love and other variables were examined all together was observed, the following results were acquired:
• When success level increases one unit, love level increases 0,71 units.
• When work level increases one unit, love level increases 0,17 units.
• When relative visit level increases one unit, love level increases 1,05 units.
• When business trip level increases one unit, love level increases 0,26 units. H0: There isn't any relationship between success and other variables.
When the regression analysis in which success and other variables were examined all together was observed, the following results were acquired:
• When work level increases one unit, success level increases 0,41 units.
• When entertainment trip level increases one unit, success level increases 3,19 units.
• When relative visit level increases one unit, success level increases 0,57 units.
Abstract: In this study prepared by using data of TSI belonging to the years of 2012-2014, the consumption of electricity and natural gas used in industry and houses is statistically analyzed. ANOVA model was applied to the study prepared with the use of different techniques for analysis. Moreover, tests of hypothesis were applied and the research was made more comprehensive. The purpose was to determine electricity and natural gas prices When the regression analysis in which work level and other variables were examined all together was observed, the following results were acquired:
• When entertainment trip level increases one unit, work level increases 1,63 units.
• When relative visit level increases one unit, work level increases 0,36 units.
Abstract: In this study prepared by using data of TSI belonging to the years of 2012-2014, the consumption of electricity and natural gas used in industry and houses is statistically analyzed. ANOVA model was applied to the study prepared with the use of different techniques for analysis. Moreover, tests of hypothesis were applied and the research was made more comprehensive. The purpose was to determine electricity and natural gas prices When the regression analysis in which entertainment trip level and other variables were examined all together was observed, the following results were acquired:
• When relative visit level increases one unit, entertainment trip level increases 1,92 units.
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Abstract: In this study prepared by using data of TSI belonging to the years of 2012-2014, the consumption of electricity and natural gas used in industry and houses is statistically analyzed. ANOVA model was applied to the study prepared with the use of different techniques for analysis. Moreover, tests of hypothesis were applied and the research was made more comprehensive. The purpose was to determine electricity and natural gas prices 
CONCLUSION and ASSESSMENT
• There is a positive high relationship between happiness level and hope level, a high relationship between happiness level and love, a high relationship between happiness level and success, a medium relationship between happiness level and job, a medium relationship between happiness level and entertainment trips, a negative medium relationship between happiness level and relative visits, a negative medium level relationship between happiness level and business trips. There is a high relationship between hope level and love, a high relationship between hope level and success, a low relationship between hope level and job, a medium relationship between hope level and entertainment trips, a medium relationship between hope level and relative visits, a medium level relationship between hope level and business trips. There is a high relationship between love and success, a low relationship between love and job, a medium relationship between love and entertainment trips, a medium relationship between love and relative visits, a high level relationship between love and business trips. There is a high relationship between success and job, a high relationship between success and entertain- 
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Abstract: In this study prepared by using data of TSI belonging to the years of 2012-2014, the consumption of electricity and natural gas used in industry and houses is statistically analyzed. ANOVA model was applied to the study prepared with the use of different techniques for analysis. Moreover, tests of hypothesis were applied and the research was made more comprehensive. The purpose was to determine electricity and natural gas prices ment trips, a high relationship between success and relative visits, a high level relationship between success and business trips. There is a medium relationship between business trips and entertainment trips, a medium relationship between business trips and relative visits, a high level relationship among business trips.
There is a high relationship between entertainment trips and relative visits, a high level relationship between entertainment trips and business trips. There is a high level relationship between relative visits and business trips.
TÜRK GENÇ İSTİHDAMINDA MUTLUĞA NEDEN OLUŞTURAN DEĞİŞKENLERİN KARŞILAŞTIRMALI ANALİZİ
Öz: Çalışmada 2007-2013 yılları arasındaki TUIK verileri baz alınarak kişisel mutluluğa temel olan değişkenlerin birbirleri arasındaki ilişkinin uygulamalı olarak incelenmesi amaçlanmıştır. Bu araştırmadan elde edilen veriler E-Views 8.0 programı ile analiz edilmiştir. Yapılan regresyon ve korelasyon analizleri sonucunda işgücünü en çok etkileyen faktörler belirlenmiştir. Çalışma sonunda genç istihdamında mutluluğa neden olan umut oranı, mutluluk oranı, sevgi, başarı, iş, Gezi, eğlence, sportif ve kültürel faaliyetler, Akraba ve arkadaş ziyareti ve İş amaçlı (konferans, toplantı, görev vb.) geziler arasındaki olumlu ve olumsuz ilişkiler ortaya koyulmaya çalışılmıştır. Mutluluk düzeyi ile umut düzeyi arasında pozitif yüksek, sevgi arasında yüksek, başarı arasında yüksek, iş arasında orta, eğlence amaçlı geziler arasında orta, akraba ziyareti amaçlı geziler arasında negatif orta, iş amaçlı geziler arasında negatif orta düzeyli ilişki bulunmaktadır. Umut düzeyi ile sevgi arasında yüksek, başarı arasında yüksek, iş arasında düşük, eğlence amaçlı geziler arasında orta, akraba ziyareti amaçlı geziler arasında orta, iş amaçlı geziler arasında orta düzeyli ilişki bulunmaktadır. Sevgi ile başarı arasında yüksek, iş arasında düşük, eğlence amaçlı geziler arasında orta, akraba ziyareti amaçlı geziler arasında orta, iş amaçlı geziler arasında yüksek düzeyli ilişki bulunmaktadır. Başarı ile iş arasında yüksek, eğlence amaçlı geziler arasında yüksek, akraba ziyareti amaçlı geziler arasında yüksek, iş amaçlı geziler arasında yüksek düzeyli ilişki bulunmaktadır. İş amaçlı geziler ile eğlence amaçlı geziler arasında orta, akraba ziyareti amaçlı geziler arasında orta, iş amaçlı geziler arasında yüksek düzeyli ilişki bulunmaktadır. Eğlence amaçlı geziler ile akraba ziyareti amaçlı geziler arasında yük-sek, iş amaçlı geziler arasında yüksek düzeyli ilişki bulunmaktadır. Akraba ziyareti amaçlı geziler ile iş amaçlı geziler arasında yüksek düzeyli ilişki bulunmaktadır. Umut düzeyi bir birim arttığında, mutluluk düzeyi 0,62 birim artmaktadır. Sevgi düzeyi bir birim arttığında, mutluluk düzeyi 0,63 birim artmaktadır. Başarı düzeyi bir birim arttığında, mutluluk düzeyi 1,33 birim artmaktadır. İş düzeyi bir birim arttığında, mutluluk düzeyi 0,24 birim artmaktadır. Eğlence amaçlı gezi düzeyi bir birim arttı-ğında, mutluluk düzeyi 16 birim artmaktadır. Akraba ziyareti amaçlı gezi düzeyi bir birim arttığında,
